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Presentation Synopsis

The unprecedented growth of the emerging markets during last 30 years is raising concern in different corners of the globe. The implication and consequence of this growth are constantly being analyzed and discussed in popular press and in scholarly journals. Will it bring a new global economic order? Usher a new century? No one knows for sure what the answer is or how this might affect the world in the long run.

A comparative evaluation of the G7 and BEM in terms of economic growth, demographics, trade and investment, and freedom and governance indicate mixed results. Findings indicate that pattern of growth in the Big Emerging Markets (BEM), a subset of emerging markets, is growing fast and their global share of GDP, trade and investment are increasing. However, as a group, they are behind in most quasi-economic indicators or quality of life. Convergence between the two groups is taking place, but slowly. 
The implications of the growth of the emerging markets are complex, far-fetched and affect the world beyond economics. Its impact can be felt in three interrelated areas: economic, political/international relations and social/cultural. 

In the economic area the main challenge is not coming from the growth but from the “economic interdependence” they create in a globalized economy. BRIC nations alone contribute to 50% of the global GDP growth. Their aggregate “pull power” is changing the world trade pattern. The Pittsburgh G20 Summit rightfully recognized the importance of the emerging nations in managing world economy.

They also present a new political reality that the world must adapt to. Their influence can be felt in WTO negotiations. Doha Round must adapt to their needs to move forward. New alliances are forging. Military spending has increased. An expansion of the UN Security Council is being discussed to include Brazil, Germany, India and Japan.
Economic growth has changed the “consumption culture.” China loves Starbucks coffee, India enjoys McDonalds’ veggie burger, America knows the taste of Stolichnaya Vodka, or Muslim nations get their Halal meals from the global food franchises—all these have been possible because of the fast growth, largely emanating from the emerging nations. Also, companies from the emerging markets are promoting their “brand power” to the world. Korea’s Samsung or LG is as recognized as Sony or Philips. Mexican Corona competes with Germany’s Heineken in the U.S. market. Brazil’s Embraer jets serve the regional flyers throughout the world. A $2500 “Tata Nano” from India may force the auto industry rethink about a car. 

More travel and tourism are taking place in the emerging markets. According to World Tourism Organization, emerging markets enjoyed a 15% growth in tourism in 2008, BRIC giving the lead. The 2016 Olympic in Rio de Janeiro will make Brazil a top destination. Global connectivity through Internet, Google, Youtube, Facebook or Myspace is bringing the emerging nations closer. 

